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1. Note to Readers:
Hope all's has been well for you these months! Here's the latest updates on the adventures in
Richmanclub Studios. Do write to us if you have the time about anything, and we'd be more than happy to
find out what's been going on for you.

Yours, Rich & Kat

 

2. To Market, To Market...
Richmanclub Studios will be participating in this year’s Asian Media Festival at its Asian Film Market!
It’s our very first outing to the market so we’re excited and happy and just a little bit terrified.

If you’re around, do drop by at:
Richmanclub Studios suite (Level 3, Suite #389), within the Singapore Pavilion, Shangri-La Hotel
to take a look at what we’re doing or just to say hi.

 

3. THE ALIEN INVASION Worldwide Digital Launch Results
If you had seen THE ALIEN INVASION this digital launch, you are one out of approximately 204460
visitors who have viewed/downloaded/shared the movie. Here’s a huge thank you for your support. We
heard that the loading time due to the high internet traffic took forever – and even if it took you the whole
of October* to download it, you still did, and for that: Thank you very much for your patience!

Here are the results from THE ALIEN INVASION Worldwide Digital Launch:

Worldwide-ness (Where THE ALIEN INVASION landed):
Most of our viewers were from USA, followed by Great Britain, Australia, and our home, 
Singapore. Other interesting places where THE ALIEN INVASION went include Senegal, Honduras,

Iran, and Fiji. Cool!

Digital-ness (How THE ALIEN INVASION infiltrated your defences):
Although THE ALIEN INVASION seeped into your lives through all the digital means available, the Top 3
downloads are: High Quality Download, iPod, and online streaming.

Launch-ness (Media Coverage):
Online media coverage was pretty extensive with features on websites like Digital Producer,
MovieXclusive, YouthSG, First Magazine, Channel News Asia Primetime Morning, and lots of other
articles all over the place!

You-ness (Real Viewer Comments):
Here are the most memorable comments from all over the internet:
MP4 Film Festival-“loved it- loved that it is totally digital. good work!”, “…you guys are doing amazing
things with digital distribution. verrry impressive…”

Only_Kai- “Supercool. Its great at how they can integrate both effects and stuff together to form one
dynamic film”

Saskia Wilson-Brown- “awesome goofy stuff”,”…I love how you're doing a digital launch- very 21st
century, and very impressive way of taking distribution into your own hands…”

Silverlake Film Festival- “we watched this on our ipod and loved it. Congratulations”

Anand Shiva, Screenplayer.sg, “GRIN. We loved it!”; “the digital launch is a bold move, so hats off to
you for that!”
NB: Screenplayer.sg featured a banner of The Alien Invasion’s Digital Launch on their website out of
goodwill.

Tomaso, Misadventures of a Kuai Lo, “…It is freakin funny so do yourself a favour and watch it.”

Damian, vMix Media Inc, “ This is awesome. I believe the aliens are attacking Singapore. Big Mistake.”

We’d like to thank God for the launch success and inspiration, as well as the opportunity to work with
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everyone who’ve made the launch so successful especially vMix for hosting the files.

DivX Inc. heard of the digital launch, contacted us in October, and presented us with a complimentary
Pro version of their video software. Thus very soon, you can download and watch The Alien Invasion in
the high quality, yet small file sized DivX video on many more devices.

What’s next? That’s a secret, but look out for more online short films and other exciting happenings here!

(* Exaggerated a little. Longest we heard about was one night…a guy went to watch a Liverpool soccer
match while waiting for the download to complete…and his wife accidentally shut down the computer
while it was downloading at 30%)

4. See You at Audience in Withoutabox.com
Richmanclub Online is now at Audience in withoutabox.com. Check out our studio profile at:
http://audience.withoutabox.com/users/richmanclubonline.

It’s a great place and we’re making new friends. The atmosphere is supportive and warm and we feel at
home already. If you’re interested in being part of a growing online film-loving community, this is probably
the place you’d want to be.

Leave us a comment, share your home videos or pictures with us, make us your friend.
It’ll make us happy to meet you and get to know you more.

 

 5. End Note
That's it from us for now! Thanks for your patience.
Once again, you can check out our News section for more news,
or if you have a news reader simply subscribe to our RSS feeds.

Till the next time, have a blessed weekend ahead!

Rich and Kat
Richmanclub Studios Nov 2006

 

If you have received this email by mistake or wish to unsubscribe from this mailing list please send an email to mail@richmanclub.com

All text and images are © 2004-2006 Richmanclub Studios Pte. Ltd. All Rights Reserved.

2 of 2


